
THE FUTURE 
OF TRAVEL

Discover the next normal 
and travel with purpose 

in regional Australia 



People say...

That what we’re all seeking is a meaning for life. 
I don’t think that’s what we are really seeking. 

I think that what we are seeking is an 
experience of being alive.

Joseph Campbell, The Power of Myth 
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The next normal

What lies in front of us,                                         
is a rare opportunity in history                           

to create the next ‘normal.’ 

Let’s choose to appreciate and value rest,                          
to connect to country and community,                                 

to travel with purpose and a whole heart.

Let’s choose contribution over consumption.



Overview 

According to an August 2020 survey 
report from CBRE , there’s a 
renaissance in regional travel.

 
 



  
 

According to an Australian treasury 
analysis as of January 2021, 
Treasurer Josh Frydenberg reported 
as of mid-January households and 
businesses have amassed $200bn in 
savings which is now available to 
spend across the country.





Our priorities have changed…

A Problem Worth Solving

 

 
 

The data is in, the sentiment is palpable but is there 
more at play here than just the latest travel trend?



The ‘always on’ mentality

results in a high level of anxiety and 
depression. We are seeing a continual 

increase in people suffering from burnout 
and mental health issues. 



Burnout is Real 

 
 

...and it’s changing our brains 

By instilling a deep connection to 
country as a modern practice we 
can build our resilience to changing 
times, and do so with respect for 
the people and the environment 
around us.



Nature is the New Black  

Nature provides us with a pattern 
interrupt from the normal routines and 
linear thinking that keep pulling us 
away from peace and creativity. 



Australians have a 
unique relationship to country

Our culture has been formed from the smell 
of rainforests in the morning, and the taste 

of outback dust in our mouths. 

It’s the salt drying on our skin as we head 
back from the beach. 

It’s the rush of exhilaration to our hearts 
when we land on country, and the tangible 
feeling of joy and grounding that we have 

when we are in the bush.





 
 

The top 2020 wellness trends include 
moving towards true circadian 
health, embracing a positive mindset 
to ageing, and the rise of the 
wellness sabbatical.

The Pursuit of Wellness



Any travel experience that empowers people to 
make meaningful, lasting changes in their life. 

Ultimately, it’s a new philosophy on travel that 
connects travellers to their truest self and to others, 

cultivating a sense of purpose and belonging.

Transformational Travel is...

Transformational Travel Council 



Transformational Travel

“… intentionally traveling to stretch, learn and grow into 
new ways of being and engaging with the world.

 
 
 



A mind that is stretched by a new experience 
can never go back to its old dimensions.

Oliver Wendell Holmes



What will consumers want next?

The Stabilisers 

The Settlers
 

Tomorrow’s Consumer 

The New Optimists
 

“It’s less about the online social clout 
and more focused on intimately
spending time connecting with 
friends and family. It’s the
experience economy rooted in 
gratitude.”

 



Recovery is essential.

Australian Tourism Economic Landscape 

“With millennials being the next wave 
of travellers, their intense global 
demand for travel experiences that 
resonate on a deeper emotional level 
is also driving travel brands to 
develop product that is more 
adventurous, more personalised, and 
more attuned to local culture; 
inspiring consumers toward a path of 
self-discovery.

Regional Australia is well-placed to 
capitalise on this trend.”

 

 
 

https://en.wikipedia.org/wiki/Economy_of_Australia


NT

Key Tourism Strategies 

QLD

NSW

NZ

TAS VICSAWA

The Travel Demand

OVERNIGHT SPEND OVERNIGHT TRIPS NIGHTS

$80.7 BILLION 117.4 MILLION 417.9 MILLION

Total domestic travel summary (YE Dec 2019) 21

    15%     12%     10%



The Regional Rising

Drivers

Barriers

Opportunities

 
 

The time has come for regional Australia to raise the 
bar and embrace a market that is ready and willing 
to re-discover a love for our country. 



Ibn Battuta

it leaves you speechless, 
then turns you into a storyteller.

Travelling





Conclusion 

Welcome to a new era of tourism. 
We travel, not just to escape, but to 
find the wisdom, the power and the 
space to make a positive impact on 
our world.

Travel with purpose.



We believe

We don’t need more. 
We need something real. 
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transformational travel, 
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